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GARDEN CITY 
COMMUNITY COLLEGE 

Non-Academic Departmental Review 

Self-Study Template 

Department: Broncbuster Bookstore 

Department Head: Virga West 

Submitted by: Virga West 

Submission Date: April, 2018 

INSTRUCTIONS: 

Complete this form using department documentation and your own observations. This self-study is designed 
to be a narrative document and all responses to questions should be supported by rationale, explanation and 
or specific documentation. 

All documentation provided for the Non-Academic Departmental Review Self-Study should include 
the previous five years, beginning with the 2012-2013 academic year. 
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I Component 1: Non-Academic Departmental Review Committee 

List the names of the Non-Academic Departmental Review Committee and their 
association with your department (your department personnel who contributed to the 
writing of this report). 

Name Association 

Virga West Professional Staff 

Review Advising Committee 

Winsom Lamb 

Brad Sisk 

Lecia Sims 

GCCC Non-Academic Departmental Review Template 
Office of Institutional Effectiveness, Planning & Research 
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Faculty 

Administrative Staff 
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I Component 2: Department Profile 

A. Mission/Purpose

1. What is the mission of the department and how does it align with the institutional
mission and other strategic priorities?

The mission of Broncbuster Bookstore is to provide a convenient, efficient and cost effective source for 
textbooks, school supplies, emblematic gear and other related products and services to campus life, to 
our students, parents, faculty, staff, and alumni of Garden City Community College. Our most relevant 
goal is to contribute positively to the service needs and success of the students at GCCC. 

B. Human Resources - combine all sub-units

1. How does the department assure that all personnel are qualified for their position?

Broncbuster Bookstore hires personnel based on the established guidelines and job descriptions as 
provided by Human Resources. We look for retail experience, excellent customer service skills and an 
individual who will fit in well with the current team. 

See attachment #1-job descriptions. 

2. Include an organizational chart with names and titles.

Dee Wigner - through February 2018 

Virga 
West 

Emily Clouse, VP 

Suzanne 
Johnson 

Temp 
help 

Temp 
help 

Manager 
Asst 

Manager 
Clerk Cashier 

GCCC Non-Academic Departmental Review Template 
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3. List departmental, divisional, College, professional, or community committee or
board activities and leadership roles, if applicable, of each full-time employee for the
past five years.

Virga West serves on the Administrative services committee, attends monthly division meeting, and 
national bookstore conferences. 

Suzanne Johnson serves on Team Kids Weekly Ministry. 

4. List names and anticipated dates of retirement (month, year) within the next five
years.

IZl None 

(enter first & last name) Month Year 
(enter first & last name) Month Year 
(enter first & last name) Month Year 
(enter first & last name) Month Year 
(enter first & last name) Month Year 

5. How are the results of employee evaluations used in identifying professional
development needs?

Upon completion of the employee performance e1Jaluation template, the employee and supervisor meet 
to compare the evaluations and determine if there are any areas that need to be addressed. If so, a plan 
is developed to meet those needs. Those plans then become goals stated in the evaluation and will be 
measured and reviewed during the next year's evaluation process. 

See attached blank attachment #2 

' 

6. What department-specific professional development opportunities are
offered/provided by the department?

MBS-MBS Textbook Exchange has yearly trainings available at their Columbia, MO locations. The 
sessions are offered for all areas of the systems that they provide to us-Point Of Sales, Textbook Aia, 
General Merchandise and Accounts Receivable. They also offer conference calls and webinars when 
updates for the systems occw. 

GCCC Non-Academic Departmental Review Template 
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7. Show evidence that employees have continued their professional development by 
attaching a list of current full-time employees who participated in professional 
development activities during the past five years, and those activities. 

Virga West-Initial training of MBS systems prior to going live (4-12), Disney Institute Training (2.15), 
ALICE training (9-16), ARC training through webinars/videos (11-17), GCCC training for new portal 
website (4-17) , time-clock plus training (12-16), BA degree earned in Business Management (5-16), 
Through National American University courses in the program included accounting, marketing, 
advertising, business math, and business law. 

Suzanne Johnson-time-clock plus (12-16), ALICE live training (11-16) and MBS system training(10-12). 

C. Description of the Department and the Customers/Clients Served

1. What are the key functions, processes and services provided by the department?
Include production level data such as students/customers served, transactions
processed, etc. Explain any compliance duties or responsibilities.

4 

The key function of the bookstore is to provide quality competitively priced textbooks, supplies and 
emblematic apparel to students, parents, faculty, staff and alumni. A second key function of the 
bookstore is to provide the compliance to the HEOA rules-supplying students with courseware ISBN's on 
the college website. This is done three times a year at book adoption entry time and then transfer to the 
college website. The bookstore also supplies students with their college ID. 

2. What impact do those services have on students and other key stakeholders? What
are the department's enhancements to the institution?

The impact of the bookstore supplying these items to students, is that we are providing them with the 
necessary tools to become successful students at Garden City Community College. 

One of the most important enhancements is providing all scholarship students with their books by having 
them pre-sacked and ready to be picked up one week prior to their classes starting. Books are also 
available to non-scholarship students at least one week prior to classes. School supplies are available at 
all times allowing them to be prepared for class on the first day of class. 

Student IDs are processed on demand, allowing students to have access to the cafeteria, testing center 
and library and to have free admission to athletic activities. The ID can also be used at various 
businesses around Garden City for an additional discount. 

GCCC Non-Academic Departmental Review Template 
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3. Discuss how the department utilizes appropriate technology to provide services to 
its stakeholders. 

· 10 machine is connected to the administrative data base and is used to provide students with their
college IDs. We assist residential life and campus police with copies of IDs when necessary. Our POS 
system provides us the ability to s�rvice students at checkout time and our MBS TA and GM systems 
control pricing and inventory so we can always have an accurate account of our textbooks and 
merchandise. 

4. Describe any existing continuous improvement activities.

Our most important and valuable.continuous improvement was the relocation of the bookstore from the 
basement of the current student center to the upstairs level opposite to the residential life area and the 
cafeteria. Our daily foot traffic has greatly improved. When the bookstore was downstairs we had days 
that we would have no traffic-we now have daily traffic. With the bookstore upstairs and close to the 
dorms, it is now much easier for parents to take advantage of the bookstore and our merchandise. We 
are normally open on check-in days when parents and students are both here. 

5 

With the expansion and move, we have included a dressing room, which is used frequently, our new 
cyber cafe which offers study and meeting room space. With the move, new features, and added traffic 
we have been able to make a part-time employee full time and added two temporary positions. We also 
have the ability to offer a work-study and student scholarship position. The work-studf position is 10 
hours a week and the scholarship position is assigned around the student's classes allowing for another 
10-12 hours of added help.

5. Provide any other relevant information needed for a complete understanding of your
department.

The bookstore has gone from being operated by an outside source to independently run by the college . 
. This change has allowed the bookstore to become an independent auxiliary of the college. The change 
affords us the ability to control our purchase� of soft goods and control our book inventory and sales 
much better, making the bookstore a profitable identity. MBS manages our systems so IT can focus on 
other areas of the college and the bookstore doesn't add to their workload. 

GCCC Non-Academic Departmental Review Template 
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I Component 3: Resources 

1. Describe the overall adequacy of resources (human, technological, capital, facilities,
and fiscal) available to the department for providing effective service delivery and
achieving outcomes. If additional resources are needed, please provide data and
describe how those resources would improve services.

All of the resources that are afforded to us are very adequate. Human resources allow for total coverage 
of the bookstore at all times including rush and peak times. 
Technology is very good, the systems are maintained and updated by MBS systems. MBS systems 
cover all of needs from point of sale, billing and controlling inventory. 
Our store is beautiful and maintained by the campus maintenance department-whenever we have a 
problem, we just call and it is taken care of. The campus IT department is also great in helping us out if 

we have any type of issue. 
Fiscally, we are doing quite well. Our budget is more than adequate for our needs. We have also recently 
implemented a new online website-which we hope will improve our on line sales. This new venture will 
still need to be monitored and data collected on to measure the effectiveness of the system. 

I Component 4: Departmental Innovation 

1. Does the department engage in extracurricular activities as a service to the students
and community?

IZJYes □No

If yes, list activities and explain how they benefit the students and/or community (e.g. fliers, internal 
department documentation) 

We currently attend and sell emblematic gear at all the home football games. We are open and available 
for board members on the evenings of board meetings. Every Thursday the Cyber cafe is open with free 
coffee and hot chocolate for students, staff and faculty. We also sell homemade pastries on the same 
day. Late night hours are available on rush weeks of enrollment and first week of night classes, allowing 
students to get their textbooks and supplies before the first night of class. If there is a special occasion 
that the bookstore needs to be open-we do everything we can to accommodate that time. 

We also offer free coffee and pastries for purchase on Thirsty Thursday's. This allows students and 
faculty to come over and mingle with each other in a very social setting. 

GCCC Non-Academic Departmental Review Template 
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2. What innovative ideas have been incorporated into the operation of the department
during the last five years? Discuss the results and provide documentation.

7 

We have opened a Facebook page to accommodate students on social media. We have conducted 
fashion shows to let faculty and staff view our new emblematic apparel. The campus newspaper staff 
has come to the bookstore and modeled and created a U-Tube video for us. We have had the marketing 
department in the store and on campus creating nice still shots to help us with advertising on the campus 
website and college Facebook page. They have also advertised for us that we will be available with 
items to purchase at the football games. Lastly, we have sent emails direct to students and staff 
advertising our upcoming sales. 
We have also conducted a survey on survey monkey to measure how well our customer service is 
perceived. The results are as follows. Out of one hundred of the people surveyed 85% were overall 
satisfied with the bookstore, 64% thought we either knew their needs to succeed extremely or very well. 
Customer service was rated at 77% being either extremely or very satisfied with the bookstores 
customer service. Terms used to describe the bookstore useful. reliable, and high quality. The only 
negatives of the survey were on the actual price of textbooks which were considered to high priced. 
We have also conducted an in house survey of students to try and determine what they like or what they 
would like to have in the bookstore. We were measuring how effective the current bookstore inventory 
was to the student's expectation. The results were a mixture of different individual student ideas. Most of 
the comments suggested the bookstore do more advertising of what is in the store etc. Another suggest 
was.to have more snack selection and have drinks available. Overall, the results were positive 
suggestion that the bookstore will look into. 
This was the first time that we have conducted any type of survey's, we plan to conduct yearly survey's 
so we have data to compare to and make sure that we continue to move in the right direction. 

ATCH #3 

Component 5: Intended Outcomes, Assessment Measures, Targeted 
Level of Achievement, and Prior Results 

1. If data has previously been gathered, list the intended outcomes for the department
for the past three years and cite the institutional Essential Skills and other Strategic
Plan priorities that each outcome supports.

2016-17 college strategic goal and bookstore goal - expand bookstore presence on website. Limited 
merchandise now available on the Garden City Community College website. 

2017-18 - bookstore goal - to begin tracking data on textbook sell through and sales to analyze volume. 
To begin discussion on development of book rental program. 
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2. Describe the data gathering process and give results. 

8 

Data is collected through the MBS text-aid software. Reports can be produced so semester data can be 
compared to prior years. Reports indicate some improvement, from 85% to approximately 90% in the 
sell through of textbooks-new and used, ultimately increasing sales.. Every year, historical data will be 
gathered and will provide better analysis of trends. 

3. Analyze the data by comparing the actual results to the targeted levels of
achievement and document what was learned.

Targets were not established at this point. Need to analyze trends and research best practices. 

4. The department will gather feedback regarding expectations and performance from
stakeholders through interviews, surveys, focus groups or other appropriate
measures. This feedback shall be considered when selecting performance
measures and when continuous improvement plans are developed. Describe what
changes have been made in response to these measures.

Internal surveys were conducted: Student survey and a campus-wide survey on Survey Monkey. 
Results indicated good customer service. Textbook prices were considered too high, which facilitated 
discussion of developing rental program. 

See attached results-ATCH #4 

Spring 2018, 5-6 titles will be available through the pilot rental program. Based on the results gathered 
from the pilot, determination will be made to continue or expand rental program for Fall 2018. 

Attach copies of any stakeholder survey results for your department. 
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5. Use the results to develop a Continuous Improvement Plan for the department, 
improving efficiencies based on targeted outcomes. Include consideration for 
resources, processes, data collection, analysis and timelines for monitoring and 
assessing the results. List intended outcomes for the department that insure 
alignment with institutional Essential Skills and other strategic priorities. 

9 

For each outcome identify at least one method of measurement that will be used to 
assess progress toward the outcome. Assessment is strengthened when multiple 
measures are used. An assessment measure should provide meaningful, actionable 
data that the department can use to assess efficiency and improve processes. 

Describe the target level of achievement for each measure. Levels of achievement 
shall be: 

• Specific and measurable.
• Stated in numerical terms.
• Stated in realistic terms.
• Directly related to the outcome.
• Inclusive of all aspects of the outcome.
• Manageable and practical.

To demonstrate efficiency, determine if external or internal benchmarks are 
available for comparison. 

Goal: Reduce textbook costs to students 
Goal: Develop program that assures students have .textbooks at beginning of class. 

To obtain these goals our first priority will be to choose six titles for the spring 2018 semester and 
implement a textbook rental pilot program. Titles will be assigned a "special and specific" rental code, 
that will allow us htrack just the rental textbooks. Using this process, it will allow bookstore personnel to 
track the amount of titles rented and which titles were most often rented. I expect the pilot program to 
start out slow and grow with each semester as marketing and word of mouth spreads the availability of 
the program. Implementing the pilot textbook rental program 'directly relates to the goals we have chosen 
as most important to the college and bookstore. The program will both decrease textbook prices and 
allows students a choice of how to.purchase their textbooks and affords them the ability to be ready for 
class on day one. 
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10 

I Component 6: Additional Comments 

This space is for the department to add any additional comments to help clarify or explain 
its functions, if applicable. 

[Respond Here] 
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I Component 7: Executive Summary 

1. Briefly describe how the department review was conducted:

Dee and Virga conducted weekly meetings to discuss and collect data and work together to establish 
what goals and outcomes were most important and needed to be addressed and met for the first 
bookstore program review. 

2. Describe the MAJOR conclusions regarding the present state of the department:

11 

The department is currently a profitable and efficiently organized entity. The major area of concern is the 
continued and ever increasing high price of textbooks. The second area is the loss of sales to the 
internet marketplace. The bookstore would like to recapture some of those lost sales. 

3. Briefly describe the goals and objectives of the department:

Our main goal is to pilot a rental program to help control textbook prices. Along with that goal, we hope to 
help students succeed by having lower priced or rental books available for less money so students are 
able to purchase and have their textbooks on the first day of class. 

4. Comment on the progress on previous Departmental Review Action Plans or

Recommendations

Departments completing the review for the first time will not have these items and need not answer 

this question. 

N/A 

5. Describe the department strengths:

The department strengths are the profitability of the bookstore, the dependable, hardworking, honest 
staff, a beautiful store front, quality soft goods at very competitive prices. 

GCCC Non-Academic Departmental Review Template 
Office of Institutional Effectiveness, Planning & Research 

JMM 



( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

l 

( 

6. Describe what areas need improvement: 

The biggest area of improvement needed is a solution for better textbook pricing. 

7. State the recommendations for the department:

12 

The biggest and most important recommendation is to continue to improve textbook pricing. The second 
recommendation would be to research new soft goods (emblematic) with continued good price points to 
have available for students, parents, alumni, faculty and staff. 
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Component 8: Action Plan (with timelines for recommendations) 
Year 1 
Actions & Budget 
Implications 

Recommendation 1: Pilot a Actions: Book rental pilot 
book rental program program launched S18 with 
Measure of Success: Analyze 6 rental titles. 
data from actual rentals @ end Budget Implications: Loss in 
of drop/add period. revenue with rentals 

Timeline: July 2018 
Recommendation 2: Continue Actions: Reach out to 
to look for viable options to publishers-new products 
lower textbook pricing for Budget Implications: Regain 
students and scholarship lost books sales with 
program products only available in 
Measure of Success: Compare bookstore 
semester to semester book Timeline: July 2018 
scholarship charges 

Recommendation 3: Increase Actions: Find new and fun 
soft good sales ideas @ good price point to 
Measure of Success: Analyze offer students, parents, 
sales numbers@ end of each faculty & alumni 
semester Budget Implications: 

Increase revenues 
Timeline: Auqust 2018 

GCCC Non-Academic Departmental Review Template 
Office of Institutional Effectiveness, Planning & Research 

Year 2 Year3 
Actions & Budget Actions & Budget 
Implications Implications 
Actions: Continue to monitor Actions: Monitoring rental 
rental program effectiveness. program. 
Budget Implications: Rental Budget Implications: By this 
turn times will eventually year should be profitable. 
make rental profitable. Timeline: May 2020 
Timeline: May 2019 
Actions: Continue search for Actions: Continue to search 
best products. and make sure we are 
Budget Implications: staying competitive with 
Increase revenues norm. 
Timeline: April 2019 Budget Implications: 

Increase revenues 
Timeline: April 2020 

Actions: Continue to find new Actions: Continue to find 
and fun ideas new and fun ideas 
Budget Implications: Budget Implications: 
Increase revenues Increase revenues 
Timeline: August 2019 Timeline: August 2020 
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I Component 9: Signature Page and Archiving 

fur- liJud
Depa ment Head 

Archiving: 

-�-,o-Jg
Date

Division Leader submits to Dean of Institutional Effectiveness, Planning and 
Research. 

14 

Date 

Date 

1. A complete electronic version of the Non-Academic Departmental Review self-study
2. All documentation (electronic and print)
3. A signed signature page (electronic and print)

GCCC Non-Academic Departmental Review Template 
Office of Institutional Effectiveness, Planning & Research 

JMM 



( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

ATCH #1 

Garden City Community College 

Structured Compensation-Job Description 

Prepared on: 2/26/2014 Bookstore Manager Page 1 

Department: Administrative Services 

Reports To: Emily Clouse 
Supervises: Direct 1: Indirect: 

Approved By: 

Role: 

Grade: 12 

Classification: Exempt 

Effective Date: 2/26/2014 

Revised Date: 2/26/2014 

Directs the daily operations of the Bookstore, which supports the college community through the sale of textbooks 

and emblematic supplies. Responsibilities typically include purchase and sale of new and used books, supplies, and 

equipment; advertising; employment and supervision of sales staff; and maintenance of sales and inventory 

records. 

Major Duties and Responsibilities: 

100% Manages department employees, hires, orients, trains, schedules and evaluates work. 
Directs and coordinate purchase, ordering and sale of new and used books, stationery, 

equipment and emblematic supplies. 

Responsible for inventory control, maintain sales and inventory records. 

Manage accounting functions for the department. 

Provides retail floor support. 

Performs other job related duties as assigned. 

Expectations: 

1. To ensure accounting functions be maintained with integrity and accuracy with zero errors.

2. To ensure the textbook process be closely monitored and controlled.
3. To ensure retail processes function smoothly and that excellent customer service is maintained as a

priority.
4. To ensure performance reviews completed within 2 weeks of the due date.
5. To monitor sales and inventory records assuring they are accurate at all times and readily available for

audits.

6. To note observations of employee performance into appropriate reporting tool, as well as, give to and
receive feedback from employee on the same no later than XX working days following each quarter.

Knowledge and Skills: 

Two years to five years of similar or related experience. Experience 

Education (1) A two year college degree or (2) Completion of a specialized course of study

at a business or trade school or (3) Completion of a specialized and extensive in­

house training or apprenticeship program.

Interpersonal Skills Courtesy, tact, and diplomacy are essential elements of the job. Work involves

much personal contact with others inside and/or outside the college for purposes

of giving or obtaining information, building relationships, or soliciting cooperation.
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Prepared on 2/26/2014 

Department: 

ATCH #1 

Garden City Community College 

Structured Compensation-Job Description 

Asst Bookstore Manager 

Grade: 6 

Page 1: 

Reports To: 

Administrative Services 

Virga West Classification: Non-Exempt 

Supervises: 

Approved By: 

Role 

Direct: 0 Indirect: 0 

Effective Date: 7/1/2013 

Revised Date: 7/10/2013 

Assists the Bookstore Manager with the daily operations of the Bookstore. Responsibilities typically include 
purchase and sale of new and used books, supplies and equipment: and maintenance of sales and inventory 
records. 

Major Duties and Responsibilities: 
100% Perform retail floor support. 

Assist with general merchandise inventory control. 
Cover operations of the store in the manager's absence. 
Perform other related duties as assigned. 

Expectations: 
1. To provide excellent customer service.
2. To balance register & vault daily without errors.
3. To maintain the highest quality of integrity with regards to all paperwork.

Knowledge and Skills: 

Minimum of one year of similar or related experience. 

High School diploma or GED equivalent. 

Experience 

Education 

Interpersonal Skills Courtesy, tact, diplomacy, and confidentiality are essential elements of the job. 

Other Skills 

Physical Requirements 

Work Environment 

Work involves much personal contact with others inside and/or outside the college for 
purposes of giving or obtaining information, building relationships, or soliciting 
cooperation. 
Experience in college retail is strongly preferred. Excellent written, oral and 
interpersonal communication skills are necessary. Computer proficiency and 
familiarity with word-processing and database software is required. Experience with 
office machinery preferred. 

Generally requires light work with occasional lifting of 30 pounds or more, carrying 
supplies, books, etc. The job requires varying amounts of sitting, climbing, kneeling, 
standing and walking. 

Work is generally performed in an indoor setting. 

This Job Description is not a complete statement of all duties and responsibilities comprising this position. 

Printed Employee Name 

GCCC Non-Academic Departmental Review Template 
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EMPLOYEE 

SUPERVISOR 

ATCH #2 

GARDEN CITY COMMUNITY COLLEGE 

PERFORMANCE EVALUATION 

DATE 

JOB TITLE 
----------

17 

Evaluation period (From-to): _______ _ 

I 
Job Description Reviewed

Select a performance ranking for each performance factor using the following scale: 

3-Exceeds Expectations- Performance consistently performs above the standards for their

position

2 - Meets Expectations - Performance consistently meets the standards of performance for 

their position 

1- Needs Improvement - Work performance does not consistently meet the standards of

performance for the position. Serious effort is needed to improve performance.

Circle appropriate ranking: 

KNOWLEDGE - demonstrates knowledge of information, procedures, materials, 

equipment and techniques required for proficient performance in 

completing work assignments. Understands the scope of duties and 

responsibilities and role in performing the duties assigned. 

QUALITY OF WORK - completes duties accurately and thoroughly and consistently 

accomplishes assigned task within deadline periods while 

maintaining quality. 

COMMUNICATION - exhibits politeness and friendliness and is considerate of others, 

actively listens and asks for clarification and understanding. 

Demonstrates ability to comprehend and communicate directior 

and instructions clearly and effectively. Presents information 

objectively in clear, concise and logical manner. 
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rules and 

accepts a I 

ease and 

accomplished. 

TOTALS 

18 

ATTITUDE - displays positive and cooperative attitude, complies with work 

policies. Displays motivation and interest in work. Willingly 

assignments. Adjusts to changes and new responsibilities with 

with a positive attitude 

DEPENDABILITY - meets goals consistently, works well under pressure, 

responds 

appropriately to instructions and procedures. Adheres to 

reliable 

attendance standards. 

GOALS - Goals set in prior year's performance evaluation were met or 

GOALS: List at least two specific goals/priorities for the next year and at least two priorities for the 

next 2-5 years. 

1. 

2. 

3. 

4. 

5. 

COMMENTS: 

GCCC Non-Academic Departmental Review Template 
Office of Institutional Effectiveness, Planning & Research 

JMM 
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19 

Employee's signature indicates the employee has read the evaluation. It does not necessarily 

indicate agreement with the contents. The employee is welcome to add written comment or 

prepare a response to the evaluation which will be filed in the employee's personnel file as part of 

this evaluation. 

Employee Signature 

Supervisor Signature 

GCCC Non-Academic Departmental Review Template 
Office of Institutional Effectiveness, Planning & Research 

Date _______ _ 

Date _______ _ 

JMM 



( I 
\ ' 

( 

( 

,( 

( 

( 
( 

( 

( 
( 

( 
( 

( 
( 
( 
( 
( 

( 
( 

( 

( 
( 

( 

( 

( 

( 
( 

f\TlH ±t 3 

Surveys Collected from GCCC Advertising Class Fall 2016 

Please give us your honest feedback on these questions-Thank youll 

1. What would you do different with the clothing on the floor??
l · .. \✓ ouJJ VV\A-lce i•t VV\e>'t<!.. txz:�c.,.k,\Q.. 1-\ �cv--\J e:..L..'f;,(> be.. CL \: ¾1 )'<-

\'V\.cv-<2.. . c,.�CA..vt,;�\. 

2. What means would you use to advertise the bookstore??
0oS�v- c,._1/'0u..\r.J:.\ r"''""'''"'IJ·' \ r.}� _ -:: ,\_.n_\ J r '-....'-"'v,' I ,-.,...., 0.. W- . ....,...,•�;;:, \ Y\. ,;> C. v=v ncw '.;, i?-�\ 12.. V

3. What would you like to see In the bookstore that we don't currently carry?

A Tv + c, 6-.£)\ 0 o... v \- 1�c.. .

4. Are there any other ·suggestions that you have for us here at the bookstore??

No\'e.
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Supervisor Signature 

Please give us your honest feedback on these questions-Thank you 11

1. What would you do different with the clothing on the floor??

-:r. W<:)u\0 \,,::.,"""j v� 0,'IL & Qc._v� -\--4-,� ,'r'\-
C.,1:,,.r, :SQ.Q_ �\--.Q.,�� \.:>'0\;� O.r0 \\o\ �ei2.,\ 
(Y'-C:rs,� \-\--.QJ«"\ � \ \ u�,

2. What means would you use to advertise the bookstore??

3. What would you like to see In the bookstore that we don't currently carry?

), w Ov\ 0 \.;'{-Q,, -kl SW.., C.,,"'t\'{ ::�\-:-c}(
..._ J (e,, fr",,\--\ \'r-(,

'yr·oOvv\S � �o·� _ 
w-'-Y� c,.� '<X'1,.1v.r� � 0-f'\� �br,·Jr \-v.wz.

� (J)s'' (Y\ t>('� <:- U.,C \�r.'\---, '¥:J�S I O,r'\d �� G,(Lt_

\':>\v.,I"\�, 

4. Are there any other suggestions that you have for us here at the bookstore??

lz \-- -::';)o,r•� S\u��� o�s� �"" � 5�, r-\�

0-� oiJ\l R_.0-,. \'b \"' --c-\-� Ov{, � SvvQ...Q,\ �0. n 1 �s, 
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Please give us your honest feedback on these questions-Thank you II 

1. What would you do different with the clot�ing on the floor7:.L 1).l } �LlA-Jve.r-+1 J. {r.tt,Y'') I 0, (.,)(,r&cq� Ct,lf.c;J v��, vi. 6!.f 
, ........ ,o m'""' '""

l<'""V) >

3. What would yo� like to see in the bool<store that we don1t currently carry? 

c �1 l·(_(Jc11�> �/ 6po�rU 
. 

. () i,.,J
fJ 

b e,5,
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Please give us your honest feedback on these questions-Thank you 11 

1. What would you do different with the clothing on the floor??

{f I 
,P1 (Ju� o-f- (he. Clot�< rtf

2. What means would you use to advertise the bookstore??

3. What would you like to see in the bookstore that we don't currently carry?

4. Are there any other suggestions that you have for us here at the bool<store??

I' 



( 

( 

Please give us your honest feedback on these questions-Thank you! I 

1. What would you do dlffere� with the clothing on the floor??
\ v--J6' l)\ r)_ +°'-l!'.--e\1 ';.(,* --\:�,-L,, .f loo C

2. What means would you use to advertise the bool<store??

1 w o v \ d -?x.t?A, v-e,, Cl c:__;o w rn e "c, c1,, \ 0o·'l --\� -:> c h 171l � --\•·t> +e l \
Cl l l � a.. \oc,v\-· +k.L- V\J!.., ws:- •

3. What would you like to see ln the bookstore that we don't curr-ently carry?

t vJ1>U l.d- p\)+ .f\ v\.5(',,(' fs-c o{ 1:,f 50�.Z,, s-()r+. 

4. Are there any other suggestions that you have for us here at the bool<store??

kee-f Uf � 9 ol)dl vvDr �,
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Please give us your honest feedback on these questions· Thank you 11 

1. What would you do different with the clothing on the floor??

,.) '• ,·, 

;, ' \,·. __ 

2. What means would you use to advertise the bookstore??

_...,, ... 

1.:·. ., i .. • r : '._ . ,-·.., !

·,J ( ' . 

: . : ....

< '· i 

/.· 

, , .' I, 

'' . '

3. What would you llke to see in the bookstore that we don't currently carry?

I ' 

''_\ L-· (�,·· (\ �I 

4. Are there any other suggestions that you have for us here at the bookstore??

' ' 
;.� __ .) --, 

. '. -, ..
....,,,./ ..,.' ..... =: ... �.> 'i_ .. "-, ·.·-·; 

r• ·i.''· 

I 
f If· 

,. 
·-

,./ ,· __ .,. 

. } , i \ . 

....... -

.,./ -· '.••.··-... ,' 

i ! I :' ' ( } 

r, •: 

. : : 

\, ','JI ( 
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{ .. 
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Please give us your honest feedback on these questions-Thank you 11 

1. What would you do different with the clothlng on the floor??

2, What means would you use to advertise the bookstore?? 

3. What would you like to see in the bookstore that we don't currently carry?

. . . 

,. 

4. Are there any other suggestions that you have for us here at the bool<store77

... \ ,·.:·; 

\ '·· 
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Please give us your honest feedback an these questlans-Tha nk you 11 

2. What means_ would you us� to advertise the pool5sto,re�?
·- .. 'j. . · .. : 1_, 1_ \c-\ '-,_;·:\·. \),,• •: \ ·--·\:,: -.i � I - { � i..' 1- /•j -:� ;° ,; . �-

. . (�- \ ,\ .. i:· .[ ,·.1·- '· \. \_ ,�·,_-- ,,;_, 
-'�\;--'<·�·· ,:: \ 

3. What would you like to see in the bqokstore that we don't currently carry?
\ \ '1' '\ ! ./ .· ,'' ' ; ' 

l · \... (> I ·-
1
(' . . 

•,, ·, .• -� \, ·, ' . ... ,,_-._,1. · . .-t1.r ->\ . ·! , 
•:,:. ' 

:,' i :•,. 

_. ,,...! ' _ _ -· 
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Please give us your honest feedback on these questions-Thank you II 

1. What would you do different with the clothing on the floor7?

� o:.; /' 6 'f +'-0 G 0.... 6, Y,-(., +�·v 'j � ·v I J 6._/v <> 
� ..:.i\J' � i:, '-{ $ 2 'P l'v- ) 0 J.) 0;\\ s \ � -;\( <:', %¼ D v-6 
1o4· t-\ e, 1; G 'i-!fM "7 10 v Cv, y I,.) -it �=; .Jv o- � 0 u t:,

2. What means would you use to advertise the bookstore??

IA 6 V· e; Je, J Cc.,\) "'7 
0 
v 

J 70<l e _,.,i-:- C 0-µ V\.::;,, \.J t

� ? 1r 0 sr(,) r-: ,r" 

t 

3. What would you lil<e to see In the bookstore that we don't currently carry?

4. Are there any other suggestions that you have for us here at the bookstore??

·1·:-\ . k1/\ IV 



( 

Please give us your honest feedback on these questlonsHThank youll 

1. What would you do different with the clothing on the floor?? ,,._\. · M�()'0Af,�'� o\� W�rnt I Wov.\ d- vD \JJ\ 
t)ci\'V\I� .l I)(\ tw -(),(CO' · i) or�().'l\(H it"

C,o\ or or �v, Q_ t .

2. What means would you use to advertise the bookstore??

3Dmt ml!.etV'I \ +�.,t-- J: · vJ())_\d U,\t +o o.d0o-,\-i 
�-r

�. : \:)oO \t � m�t b'1 \J/;, \ �C\ B,oci 0-\ MQ.d \' ()__ l S.V'\o..�c'N>:-� /
tt.\tWOOKJ ifl�/rO.(�{°'VV\) to \Y<tf'0<\o\e '(\�W j(lUVfl.tDiv\. � rs
I\!\ ::i w, \ \ hl\<:> W\W\ iW t)J.'.)t0VV\JJ() b� Q�� s . 
\)JY\o. h'vt O\J.}�\ olt of QC>-.'N"l�> 'l\f\,�\'\\- wox\-\- to <30 to
� bOO\.l'.:>"t-ove. . 

3. What would you llke to see in the bookstore that we don 1t currently carry?
:',orvw_¼;" � I. wov. Id h\\.� 1'0 s u '" �
-\-'vu.\-- , ) nc::,t CJ.>,v(U\t-\J Co..v(\'-Ld wov..\ cl 'o.t 

� 9Y\\)V\.l COJ � olf\01 � �v�) 
•

4. Are there any other suggestions that you have fortAs here at the bookstore??

OHw Si\..l��ts·ho"� th-,.+ T 'nO.Vl f'\y ½"'t 
boo\<..�ton�. \ s Y'\(A'Jl \'YHiv'{ WOJ::P ·\-o �V\t>vJ 
'ft\Q l'\�W \'<\0-UA-\u�
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Please give us your honest feedback on these questions-Thank you! I 

1. What would you do different with the clothing on the floor??

2. What means would you use to advertise the bookstore??

Ct ,.:-pf;(.·\.\ 
,,-

3. What would you like to see in the bool<store that we don't currently carry?

4. Are there any other suggestions that you have for us here at the bookstore??
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P!ease give us your honest feedback on these questions-Thank you I I 

i. What would you do different with the clothing on the floor??
l'l\i-��e.. ·l�e, pr; ( t 5 ,,, w-t_. vi' ·,n.,� � I l, 

2. What means would you use to advertise the bookstore??

r... le.II?,�•\� &.t � \${,t"'f t �{!.. 61t:-�+·t.t t,.,'.,' t•�\ �'� f\ j � 1'

�{t, {r�1, � ¢? +ii\t ..\�htl,_ A L.�* �-t. f·N)(�le., J�r:1

� 

RA01,..., � ,it.\,�_\ '...:' f ' \ i 1 v- �'I' l.J · tc;,,1• .�i\ \ ,e.,, . I l'\ 't·� t .;)'t(:jt f •

3. What would you lil<e to see in the bookstore that we don't currently carry?

l h�,1(,.,i\& &\.�i �'l.!();tt 4"l;)\}qk �[>!'\� brtte.n;ts tt!:) t'AIZ

�):;,Q{� �t-•o,e , 1'kt til'.. @,.P .... �- / r. .• , \u. t''f (,�"-',i.''1 "f . 'f1 v., r It j {;l A (, .I .ii'tfoil,,IJ 

h, ,,e,,.J. e; H,M' (:-\ ,i, {\ i{ n. t.1\ t pr, t e ,1j 

4. Are there any other suggestions that you have for us here at the bookstore??
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Please give us your honest feedback on these questions-Than!< you I! 

1. What would you do different with the clothing on the floor??

2. What means would you use to advertise the bookstore??

Soc-,<>./ Yh.e,d;;,,.. F/�,.,,,..., ,... ,..,., , 1 1 
"'-, � ,,_.,,,,. ......,, uv t'1d C...0.,,V,/'V '>

I' 
(II r1 l1 He:. 

3. What would you like to see in the bookstore that we don't currently carry?

/)1"'< tq/,4£_!;c, o//'�. M(;}/'(... tPf � fr,� 

4. Are there any other suggestions that you have for us here at the bookstore??

/t&/7!.. peopk_ a:,,1 ,shJ,Jf1-.
f.lj- th:_ b

tf;f
:;t/lJ?J et_/ � 

e.rteJ t41- rk-
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Please give us your honest feedback on these questions-Thank you I! 

1. What would you do different with the clothing on the floor??

lvv(N I. �\ �( ""'� (\� i 1 \}� ., � "' �·,;rt �1\ 

t'\,�k� \b \.oo 'J. V\\lt:,,r 

2. What means would you use to advertise the bookstore??

(A.rt4 lo 

>o,)c-1 f'\tP," � Ctli.• h i} \)•' r- 51� °"' h·

../LLrf' �\l>S¼.D &�r-fJ� 6llY .\..o c.a_-/a,,. l, 

�o�'vl���.'

3. What would you JJke to see ln the bookstore that we don't currently carry?

4 ("\tn, srnl '- \ t',:;?(, P t>tl�ld·,e, 
°'-�rf\rd )\)l� 

or ScUcr. 

4. Are there any other suggestions that you have for us here at the bookstore??

/� 5\ �\/\. '\i' M't( � h,� ti\, �r !J\t\ <t.- -lq t¼�tt t'b loo\f.. 
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Please give us your honest feedback on these questions-Thank youll 

1. What would you do different with the clothing on the floor??

l D \-lei{ <1-k.e P-r ,C es

ht,ve, Pf f u. s \J le \•.
f

<:4 b 1e

2. What means would you use to advertise the bookstore??

'Sf9K-S a .\-- •r· \.,,.e, �•rovH ..

3. What would you like to see ln the bookstore that we don't currently carry?

f oo ¢. D-rt" ·ie s

Pl()Yf \f\J 

to ·C '$f>of�"5 

4. Are there any other suggestions that you have for us here at the bookstore??
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Please give us your honest feedback on these questions-Thank you II 

1. What would you do different with the clothing on the floor??
. 

\ ' �A ��:� 1-0: cs e:t_.

_,I(' lr,<e 
·7'ut},/.�- � t-e&� h q/bw (u'}'fr)J/kP.--5 ,,{1:> v,·e.w � f✓otltA--f ��-

fy·i l -fc_. 

2. What means would you use to advertise the bookstore??

,, H�. o/ 1�covni-'S oY?· 1C.fuo( "5uf/l�1:::,

0 d I') l"6vJ1 ls /or 1-tuil-n f S, 

� /0 ur; f fi,e IAJ,,-rclb ·� b/) '{ '-1,, <.-i} ,, e4rri J/111 /I }---s. Ar re C.vCv-✓.
3. What would you like to see in the bookstore that we don't currently carry?

" {V'UYt-- 0�\0 i-1\ "" ht I.{

5-� -1-z �+vck11,ts wti,o
Oo fh '"6 a. 'tu r( l \ ti I O·t or c,Lrl- ot=· 

vu t> u le} i O\A_ . . ·�"1vtl,,-t . 

4. Are there any other suggestions that you have for us here at the bookstore??

- Yl0Ctqh..e hC¾i{, Y'A u '--) \ c.. b.Q.'-V\.S p1½� 0 , 'l�-ud, (\

<IA.o-w C \.) � \o V'N.✓S 'S�'\ \ (.')v'\�l v- .\-6 ,s �1.of (AAJ
sfu,cA YhM,-Z l,JH._ v\ yY\V::it<... \'"':) k1v1S f'liq/A 
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Please give us your honest feedback on these questions-Thank you I I 

1, What would you do different with the clothing on the floor?? 

Move c \o\�\�. tov\6 'oe \J ,�\ 'o'e 
-\o '>r""e 90'o\,c e'f e. 

2. What means would you use to advertise the bookstore??
i: wou0 u"te $OC,�o.\ Meo,o. kc \-.e'o
0,.c\'\\e<· -\i se -\-""-e boo� � �re,

3. What would you lll<e to see In the bookstore that we don1t currently carry?

�ti \ i?ee,\ \, ,ce '\O\J ��e .,e-.JCf't ��9 
\\"\' �t \:>09� �v·c. (-3e�� O'v"C y; V\CA'1t"

\)e,\X" "1) 

4-. Are there any other suggestions that you have for us here at the bookstore?? 

NO. 
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' SurveyMonkey Analyze - Customer Service 

ATC..H t:1-4 

Page 1 of 3 

Upgrodo vjwut 

My Surveys Library eJtamplell Survey Services Plans 8, Pricing 

Upgrade to get meunlngrul tosults: View all your responses and gel powerful analysis, View Pricing + 

Customer Service 

Summary "" Design Survey -+ Collect Responses -+ Analyze Results 

CUR�EiNT VlliW f) 

4 �I� 'f�l'i I • OOMl>ARII 

No rules applied 
Rule• allow you to �ILTER, COMPAR� and slioW 

rHull1 fo 1:100 trends nnfl pel\l!ma. l..oam moro � 

BSNOHMARKS 

II SurvayMonkey Qlobal Benchmork 

· P1'ofeaelonnl SOl"llaee 

Consumer Products 

SAVeO VIEWS (1) 

■ Original View (No Nies appUod) 

·• 6Mon� ... 

SXF'ORTS 

No shared data 

t) 

0 

Shorlng allow,, you to $11are your •urvey resull• wllh 
olhoro, You •�n •hare all dal,i; a eavod vl&w, or• 

51nole qllQs.Oon e.ummAry. Loorn more» 

1 .. ��-��-�� .. f 

...,_lltll:tl P IIS zz; w 

MAXIMUM Rf:8PON.SS LIMIT: You have roached your Umlt of 100 survey responses. 
To see all 123 reeponaes, �grade to any pro plan. 

r{l:!SPONOl:N'l'S: 100 of 1:23 Esport All 

"I. Que,,tlon ti\ Oaln • lntllVldunl 
tw summarlai, \)I 'f\'endff ..., Rol!pongoe 

PAGE1 

Q1 

Overall, how satisfied or dissatisfied are 
you with Broncbuster Bookstore? 

Compared to SurvoyMonkoy Globnl l3onohmark • 
12,13� O[l)o.nlia!lon, 
1/1/2010 -12131/2016 

Vary ontiollod 

som•wll•I -­
••«•n•d 

Nelthor-· 
aaUsned oo ...... 

Somewhat' dlnontlaned 

Wryr 
dlesatlellod 

0% 20% 40% 00% 

■ Your Responsas ill 8urvoyMonkoy Global Bonchnmk 

60% 

Aoswor Choice, Your Reapoo••• 8urv&yMonkey Global Benchma,k 
12,1:ltl Oroonlzanona 

Very utlollod 48,00% 02.68% 
40 

Somewhat sa«sfl•d 29.00% 22.72% 
29 

Nollhar eall•fl•d nor dl•ootlellod 10,00¼ 6,76% 
10 

Somowhat dlsaatl$n•d 7.00'h 4.58% 

Vaf'/ dleeatiollod 6.00% S.28% 

Total 100 600.�30 

llhoroAII 

100% 

hrtps://www.surveymonkey.com/ana1yze/35I10PF1 2BP4vOTk.TEQRi0MVaZ6CHkP3Cg ... 2/28/2017 
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SurveyMonkey Analyze- Customer Service 

Which of the following words would you 
use to describe our products? Select all 

that apply. 

Anawored: 98 Bkfppod, 2 

RoRabfo 

Hlghquallly 

Ugolul 

Unique 

Goodvaluofor -money 

Overpriced 

lmpraotlaal I 
lnolroatlvc I 

Poarq"allly I 

Unrallobl1 I 

Page 2 of 3 

0% 10% 20% 30% �0% 60% 60% 70% 80% 9011 100% 

Q3 

An,werCholco, v . RGepor'>$lts 

... R•ll•ble 33,67¼ 

.. High quollly '. 36.71',\ 

.. Useful . 5M6% 

.,, Unique 28,07% 

... (load valuo ror manoy '23.47% 

.... overprloll<I , 48.U8% 

ln1praotloal 3.06% 

., lnhffootfva 2.04% 

.. Poorquollty 4,DD'/, 

... Unroll•blo '. 4,003/t 

Tolal Ro,pond•n1,: 80 

How well do you think Broncbuster 
Bookstore understands what you need to 

be successful? 

Anoworeu: 06 Slllppo4: 5 

Exttamoly wall 

Very well 
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' SurveyMonkey Analyze - Customer Service 

■ 
An5W<>rCholoee 
., Exlrem•ly well 

.., \/orywoll 

V Modorataly WIiii 

., 8llghtlywoll 

V Nohtollwoll 

Tola! 
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v . Rosponsee .. 

as.10¾ �2 

4t.06% 39 

�6.28% 24 

7,37% 7 

3,1&¾ 3 
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SurveyMonkey Analyze - Customer Service 

Rollable 

Hlghquollty 

UsolUI 

Unique 

Good valuo for·­mon•y 

lnwr•otlaal I 

lneffeallue I 

Poor qu�llly I 

Unrollobla .1 

Page 2 of 6 

0% 10% 20% 30% 40% 80% 60% 70% 80% 90% 100% 

Q3 

Atuw•r Choices ... '. Reapone:Qa 

.,,, Rollobla · 3M7¾ 

Hlghquollly 3U1% 

... Us&rul : 83.00% 

.., Unique ' 28,67% 

.,,, Good value ror monoy ; 23,47% 

... Ovarp,icod 48,96% 

.,,, lmpraotlonl MB% 

... lnefroctlvo : 2,040,. 

.., Poor quality . 4,00% 

.,,, Un"111Rblo , 4,oao/o · 

Tolal R••Pllfldont,: 98 

How well do you think Broncbuster 
Bookstore understands what you need to 

be successful? 

Answered: 95 Sl(lppod: � 

IMron10ly woll 

Wrywoll 

Sl19htlywell 

:ia 

35 

62 

28 

23 

40 

3 

� 
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SurveyMonkey Analyze � Customer Service 

Q4 

An&wer Oholces ..,, · ReeponEies 

... 

.. 

... 
.,. 

Tolal 

e•trnmoly woll '· 23.16% 

Vorywell '·· 41,05% 

Moder�l•Jy well 26.20% 

BllghlJywell 7,37% 

Not at all woJI 3.16% 

Overall, are you satisfied or dissatisfied 
with the customer service you received 

from Broncbuster Bookstore? 

IMromoJy 
oit11Hod 

Vary oallaflod 

Somowhol 
salloflod 

Notsc I
satioflod · 

Nota1oll I90tfafletl
. 

l\n.wered: 100 Skipped:� 

Page 3 of 6 

... 
22 

39 

2� 

3 

9S 

0% 10¾ 20% 30% 40% 60% 60% 70% SO% llOlt 100% 

Qo 

Answer Oholcee .,. Reepo�••• 

... 
.. 

.. 

.. 

., 

Total 

IMrornoly utJsf/od �7.00% 

Vory ••tJ•llod 40.00¾ 

Somowllat snllsf/od 1M0% 

Nol•• •�11afled 6.00¾ 

Nol at all onllsllod 2.00¾ 

How likely are you to use our service again 
In the future? 

Extron1ely 
llkely 

Vory llkely 

Answornd: 90 Sklppod: 1 

37 

40 

16 

6 

2 

100 

https://www.smveymonkey.com/analyze/3511 OPFI 2BP4v0TkJEORiOMV aZ6CHkP3CR . . . 2/?.R/?.O 1 7 



( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

( 

SurveyMonkey Analyze - Customer Service 

■ 

Q8 

Answer Cliolces 

v Exlromely llk•IY 

.., Very likely 

., Modarelaly likely 

"' Sllg l>tly lll<oly 

• Not •tall likely 

Total 

v · Responses 

30.35¾ 
. 35.;J6o/, 

18-16'/4 

11,11¾ 

3.03% 

Do you have any other comments, 
questions, or concerns? 

An•Wet9d: 2Z S�tppoa, 70 

Page 4 of6 

35 

3& 

15 

11 
3 

go 

i l!xport .. J 

PRO Fl::ATUR!i. 0 
Usa ta�l analysis lo search and catGgorlze responses: see frequently-used words and phrases. To use Text 
Analysis, upgrade to a GOLD or PLATINUM pion. 

c��oraa?) Learn more • 

SMWlng 22 reaponoeo 

Vlrga's customer Service Is exoellent but we need more Umely appearal 
2/2712017 5:31 PM Vlow respondent'• �nsw,r:, 

I got a llnsnci�l literacy book and not all pap81"e where attachecl, 
2127/2017 �:21 PM View re1pondenl'• """wars 

noea moro occc logos on clothes. 
2/27/2017 4:<>7 PM View respondent'• answers 

NopB aV8JY employee of Iha book &tors Is doing a wonderful Jobi! 
2127/2017 3:�8 PM View ro&poo<lont·� answer.\ 

Book!I nre etupid high p�cad 
WU/2017 3:32 PM Vl•w roopondont'• anoworo 

Too many graphics on ehlrtsi•wealehlrts peel off. Thia hae happened to me a few lime• and you noverknow 
wh8n ii wlll happen aiialn. 
2127/2017 3:18 PM view ro•pon�ont'• onawors 

Thay could provide· a better communication with student• when •�dents ask for a book. Ancl try not be rude V 
_wblll\Jb.a_s�Ju��nLCllilli&.WLib.a.nexl(!av • .a�llioa.fot...lM.b.nP.l! .• Toa1LJ1o.uld.!\lrolllv.jJate.�ma.hai;lt�i--

Q7 

How satisfied are you with the selection of 
products available at our store? 

Extremely 
aot1,nod 

AnoworeO: 88 SJd�pod: 1 
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SurveyMonk:ey Analyze - Customer Service 

Q8 

AnswarCholc•• 

-

I 

I 

..- l!Jctromoly JAllelled 

• Vory nttall<d 

v 8omewhot ••tl•flod 

.,. Not •o sotloffo� 

., Nohtoll ul!sP•d 

Total 

. Response• 

2U1% 

41.41',1 

. 30.3D'¾ 

. •. om 

2.021\ 

Do you think our store's prices are too high, 
too low, or about right? 

Answetod: 97 8ltlppod: 8 

Much loo �lgh 

About rl�hl 

Too low I 

Mu•h loo low 

Page 5 of 6 
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21 

41 

30 

5 

2 

�o 

OIi 10% 2011 3D¾ 401\ 60% BO% 70% 60% 9011 100% 

An,wor Choice• ..., : Respot1us 

V Much too hl�h , 17,63% 17 

... Too l1lgh . 48.46% 4a 

. Aboutrloht · 31.9S% 31 

.. Too low · 1,03'/4 

"' Muohloo low : 0.0D% 0 

Total 97 

Q9 
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SurveyMonkey Analyze - Customer Service 

How clean Is our store? 

Anoworea: 09 Sklppod: 1 

extron1oly oiean 

Veryol .. n­

Somewhnl olaan I 

Notoo tl••n 

Not at all 
oht■n 

Page 6 of 6 

0% 10% 20% SO% 40% 60¾ 6D% 70% SO% 00% 1D0% 

Anowor Cholc .. 
E•tromely orean 

.., Vory oloan 
V 801>1owhat olenn 
... Not oo croon 
" Not lit all oloon 
Tot�I 
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